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Topics

◆ Due to the economic slowdown, Sales revenue
was 87% YoY.  With worsening of advertisement
cost ratio to sales, Operating loss was 132 mil. yen.

◆ We decrease FY2021 sales revenue forecast to 
3,400 mil. yen. Operating profit is TBD (ref. P.12). 

◆ Countermeasures for business recovery is
decreasing listing business ratio and developing
business by genre specialized organization.
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3Q FY2021 YTD 
Performance 

reporting
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3Q YTD sales revenue maintained 2Q YTD results (YoY 87 %), however, due to intensified competition 
ended in severe  results. Operating profit and Net income were also below the previous year, ended in 132 
mil. yen loss and 170 mil. yen loss, respectively, due to rising of advertising cost ratio to sales brought by 
intensified competition. Sales revenue and operating profit of  FY2020 are amounts related to “Household 
problems” business only after reclassification. 
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3Q YTD results
FY2021

3Q YTD results
FY2020※ YoY change

Sales revenue 2,497mil.yen 2,856mil.yen (358)mil.yen

Operating profit (132)mil.yen 211mil.yen (344)mil.yen

Net income (170)mil.yen (1,309)mil.yen +1,138mil.yen

※FY2020 includes WEB Consulting sales. 

Consolidated 3Q YTD results (9 months)



3Q sales revenue were 898 mil.yen (136 mil.yen below the previous 3Q). Operating profit ended in 114 
mil.yen loss (below the previous 3Q) due to rising of advertising cost ratio to sales brought by intensified 
competition, etc. Since slowdown trend of sales revenue and rising of advertising cost ratio to sales are 
assumed to continue also in 4Q, we have announced revision of FY2021 forecast.  
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3Q results
FY2021

3Q results
FY2020※ YoY change

Sales revenue 898mil.yen 1,035mil.yen (136)mil.yen

Operating profit (114)mil.yen 106mil.yen (221)mil.yen

Net income (121)mil.yen (929)mil.yen +808mil.yen

※FY2020 includes WEB Consulting sales. 

Consolidated 3Q results (3 months)









Claim ratio from customers and partner stores are continuously low. Both are decreasing trend with certain 
level. For further customer satisfaction, we will continue to draw up on-site needs, and reflect them on our 
business. We believe that low claim ratio and superiority in customer care are important key success factor of 
B to B business alliance from now on.   
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For Satisfaction of Customers and Partner Stores
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Revision to FY2021 
forecast and 

Countermeasures
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We expected certain recovery from 3Q on apple to apple base (COVID-19 material impact started from 
previous 3Q), but was not realized. In addition, advertising cost ratio to sales has increased due to rapidly 
intensified competition. Accordingly,  we revised Sales revenue from 4,400～4,800 mil. yen of previous 
forecast to 3,400 mil.yen. Operating profit is estimated approximately 200 mil.yen loss, after adding 3Q YTD 
actual and 4Q estimate. However, since there still exists possibility of additional expenses such as appraisal 
loss of assets, the revision to operating loss is TBD (to be decided).
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Revised forecast
(Aug.13, 2021)

Previous forecast
(Nov.13, 2020) Change

Sales 
revenue 3,400mil.yen 4,400～4,800

mil.yen
(1,000)～(1,400)

mil.yen

Operating 
profit

TBD
※due to the possibility of 

variance by appraisal result of 
assets, etc.

More than 364mil.yen
of the previous year －

Revision to FY2021 forecast



KPI of  “Household problems” business and future forecast 
Below table compares KPI of 3Q YTD of FY2019, FY2020, FY2021. Due to intensified competition, sales 
revenue decreased, advertisement cost ratio to sales increased, which resulted in the decrease of Operating 
profit. Since other expenses except Labor cost of Call center and advertisement cost have been contained 
stably, we will focus on advertisement cost and reconstruct business.  
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mil. Yen
Ratio to sales

FY2019
1～3Q※

FY2020
1～3Q※

FY2021
1～3Q※ ASQ Countermeasures

Sales revenue 2,505 2,712 2,497 Due to intensified competition, 
sales thru listing decreased.

Maximizing sales thru listing, 
increase other inflows, unit price.

Cost
(CGS & SGA) 3,149 2,667 2,745

Exclud. variable cost (Advertise. 
Cost and Call center), 
1,665→1,348→1,296 mil.yen
(decrease. trend)

Continuing cost reduction, target 
approximately 1,700 mil.yen /Y

Advertise.
(PPC)

1,168
47%

1,074
40%

1,229
49%

Due to intensified competition, 
unit cost per click rising, resulting 
in cost ratio to sales worsening.

Keeping current Advertisement 
cost ratio to sales, reduce the 
ratio of sales thru listing.

Labor cost 
of Call 
center

316
13%

244
9%

219
9%

Thanks to new system, operation 
improvement, cost ratio decrease.
13%→9%→9%  

Continuing to pursue efficiency, 
current cost ratio (9%) is 
justifiable.

Other balance 59 22 115

Consists of temporal gain 
(disposal of land of ex-affiliate, 
cash back with new system) and 
expense (impairment of security) 

May happen in future also. Since 
difficult to foresee, we will explain 
when happen.

Operating 
Profit (Loss) (585) 67 (132)

Due to rising of Advertisement 
cost ratio to sales, profitability is 
worsening.

Strengthen customer inflow  and 
improve unit price (sales per 
inquiry). Still in develop. Phase.

※Excludes WEB Consulting sales







Supplementary 
materials
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Solving household problems
We have contracts with over 5,100 partner stores that can provide support for various “Household problems," 
and we accept users who visit the website our company operates and introduce them to these partner stores.

Over 150 genres
From light work to renovations

Accepted 24 hours
a day, 365 days a year

In-house call center

Corresponding 
throughout Japan

Over 5,100 partner stores
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Company profile

 Company name SHARINGTECHNOLOGY INC.

 Head Office JP Tower Nagoya 19F, 1-1-1  Meieki, Nakamura-ku, Nagoya-shi, Aichi 450-6319

 TEL / FAX TEL：+81-52-414-5919    FAX：+81-52-526-2000

 Executive officers Representative Director, CEO Nobuhiro Moriyoshi

Director Eisaku Ueda

Director Yoshitaka Katayama

Director                                 
Audit and Supervisory Committee Member Chiaki Harada

Outside Director                                 
Audit and Supervisory Committee Member Hiroo Asai

Outside Director                                 
Audit and Supervisory Committee Member Yuichi Zenri

 Capital 1,308.06 million yen *As of the end of June,2021

 Number of 
Employees

283 (including 83 temporary and part-time workers)
*As of the end of June,2021

 Accounting Period End of September

 Market Securities Code: 3989 (Tokyo Stock Exchange Mothers)
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Precautions relating to future forecasts

The disclosed documents include matters relating to the future outlook of forecasts, perspectives, goals 
and plans relating to SHARINGTECHNOLOGY Group, and have been generated on the basis of 
forecasts at the time of disclosure based on the information that could be obtained at the time of 
disclosure.

Certain assumptions have been utilized for these matters, and they include risks and uncertainties that 
are merely decisions made by SHARINGTECHNOLOGY Group's management and subjective 
predictions.

As a result, please note that due to various factors, the performances, operating results and financial 
situations may yield different results compared to the current forecasts, perspectives, goals.

The disclosed documents are not intended for soliciting investments, and SHARINGTECHNOLOGY 
INC. shall not bear any responsibility regarding any troubles, damages or losses incurred based on this 
information. We ask that all investors make your own judgments relating to investments.
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